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Research Interests: 

• competing on service 
• marketing of services 
• managing customer relationships 
• cross-cultural differences in marketing 
• health care marketing 
• customer-focused management practice 

 
Practice/Consulting Interests: 

• managing customer service 
• managing customer relationships 
• marketing of services 
• loyalty and customer defection management 
• customer-focused management practice 
• managing customer interactions 

 
Teaching Interests: 

• marketing of services 
• customer-focused management 
• promotion strategy 
• consumer behaviour 
• marketing strategy 
• fundamentals of marketing 
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